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Create engaging and effective social media
content

You already know that it’s important to have a social media presence with fresh, engaging content. And
you know that effective social content can drive traffic to your site and convert visitors into paying
customers. Hootsuite can help with scheduling, publishing, and managing activity on your content. But
if you're unsure exactly what to publish, you're not alone.

This article is your ultimate guide to demystifying social media marketing. You'll find everything you
need to help you develop a successful content strategy—from the components of a great post, to ideas
for engaging content, to social network-specific guidelines. You can read this article in any order. Just
select a topic that interests you to find exactly what you’re looking for.

e Know your post anatomy,

e Build the perfect post
e Curate and re-purpose existing content

e Know your networks
e But WHAT should | publish?
e Publish at the "right" time

Q Looking to learn the fundamentals of social media marketing? Check out your options and
sign up for a free, live, interactive Social media bootcamp class. Need advanced training?
Check out our other training and certification offerings.

©@ Know your post anatomy

There are posts, and then there are effective posts. To publish truly effective social media content, you
need to understand the specific purpose and value of each element of a post.

Here’s a sample post showing the following key elements, built right in Hootsuite.

Sample post Post elements
Nest Hotels oo
Just now * Caption: Describe your visual, or draw

The sand between your toes, the soft ocean breeze, the waves attention with a statement, question, or
lulling you to sleep.... headline. Research shows that an average
. o . of 150 characters, or about 15 words, gets
What are you waiting for? The Maldives is calling! T ’
the most clicks.

Make your reservation now. http://nestmaldives.com * Emoji: Include relevant emoji to add tone

. " . and visual interest.
And make sure to follow @TourismMaldives for more vacation

inspiration. Don't forget your sunscreen! & * Callto action: Ask a question to
encourage comments, or share a link to

#BeachVacation #NestMaldives #Travel #VisitMaldives
#OceanParadise

invite your audience to learn more, try, or
buy.

* Mentions: Mention other accounts (yours
or others) for added visibility and reach.

* Hashtags: Add topical and relevant
keywords for added reach. For hashtag
recommendations for each social
network, see Know your networks.

* Images or videos: Include one or more
(depending on the social network)
compelling, high-quality photos, GIFs, or
video clips, tailored to your brand and the
tastes of your audience.

For more details and best practices for each of these elements, see Build the perfect post.



© Build the perfect post

There’s no such thing as a one-size-fits-all post, so we've collected some proven best practices to help
you achieve your social media goals. Here, we drill down into the post elements mentioned in Know
your post anatomy to help you grow and engage your audience and avoid social media stagnation.

Captions and headlines

You have the choice of using a short headline, a longer caption, or both. A secondary headline is great i
you want to quickly provide more information about your content in a small amount of space.

> Tips and best practices for captions

¢ Your text should grab the reader’s attention. Try to strike a balance between being clear
and intriguing. Effective headlines do any the following:

Promise a benefit or result

Incorporate numbers, such as percentages or a "top 10"-style list
Convey a sense of urgency, such as a need to beat the competition
Ask a question

o o o o o

Spark curiosity, such as offering new or surprising information

¢ Brainstorm a few options and test them out before publishing. Make sure you know how
your text and graphics will look on each social network you plan to publish to, and create
variations optimized for each.

¢ Aim for headlines or captions between 10 and 20 words (or 138-150 characters) in length
for the most best engagement. For length recommendations specific to each social

network, see Know your networks.

Special characters and emoji

Special characters and emoji can add interest, attract the eye, and make your brand more relatable.
Recent data shows that adding emoji can significantly increase audience engagement. Just be careful
not to overdo it! Every emoji should have a purpose.

Hootsuite @ .
June 16 at 1215 PM - @

Let's get down to business and talk about the important stuff aka
dogs 2

Besides conveying emotion and giving your brand more personality, emoji can be used as simple
engagement tools. For example, you can add emoji to separate blocks of text, making it easier to read
and skim. You can also use emoji to gather votes from your audience; for example, ask them to leave a
thumbsup . if they agree or a thumbs down " if they don't.

> Tips and best practices for emoji

s Always make sure you know the meaning behind your chosen emoji, and use them
correctly. Unintentional associations can cause embarrassment for your brand, or worse.
Check Emojipedia for a comprehensive list of emoji and their definitions.

¢ Keep them simple. Different operating systems have their own set of emoji designs.
Although they're all based on the same Unicode standards, their appearance can differ
among platforms and cause confusion.

¢ Use emoji that align with your brand. Always try to maintain a consistent brand voice, even
when your social media posts have their own tone.

¢ Be inclusive. You have a wide range of emoji at your disposal, so make sure to use variety
to represent everyone in your potential audience. Variation options include skin tone,
couple types, and family types.



If using emoji feels too risky, here are some basic symbols that can go a long way:
An arrow or pointing finger can draw a reader’s attention to a link you want them to click.

Hootsuite added a new photo to the album: Timeline Photos
June Gat1215PM . O

Should you use cats or dogs in your marketing? Download our #Digital2021 report for the
answer (plus hundreds of more data points to help with your strategic decisions) .
http://ow.ly/BeveSOF2IIN

Stars or starbursts can make text pop or convey excitement or celebration.

Hootsuite added a new photo 10 the album: Fotos de la biografia
May 21.Q

NEW LAUNCH

The April update of our #Digital2021 Report is here! But, what does all that data actually
mean...? &

Certified data genius (and report author) Simon Kemp breaks down the insights you need to
know on the Hootsuite Blog. http://ow.ly/bTIGS0EPU2Y

Check marks can convey a sense of action or verification, while symbols with color associations can
emphasize a point.

Hootsuite added a new photo to the album: Timeline Photos
April 27 . Q
Reality check—do people care about your brand on social?

Good news is that people want to see brands on social
Bad news is that brands misunderstand when and how they're wanted ... See More

Calls to action

Try to begin or end your posts with a clear call to action. For example, on Facebook, you might
announce the opening of a new location and encourage people to comment on the post for a reward
redeemable at that location. On Twitter, you could simply ask for retweets. At the very least, include a
link to your website, an article, or other site.

Hootsuite @
April 21.Q

Social media plays a vital role in keeping RACGP's 41,000 members
informed and engaged. Using Hootsuite & Brandwatch, the
RACGP's new strategy helped to drive reach while streamline team
efficiency. Find out how: http://ow.ly/MZ1z50Etfm2

Mentions

Mentioning other businesses, organizations, contributors, and influencers in social media posts is
fundamental to social networking. Promote or thank a partner or supporter of your brand to increase
mutual exposure and encourage the other party to reshare your post, or reciprocate with their own.
Interactions on these posts (likes, comments, and shares) can quickly increase engagement and even
affect algorithms that can help push your content to the top of users' feeds.

Hootsuite & @hootsuite - May 26

Discover a framework for running more impactful, measurable
campaigns with insights from @HubSpot, @hootsuite, @litmusapp,
@mondaydotcom, @Hopin, @canva, and @Google!

Find it here ©  ow.ly/4He450EVgKO

To mention others when crafting a post in Hootsuite, just type the @ symbol followed by their
username or handle. For more details about using mentions in Hootsuite and how they work with each
social network, see Mention a user or Page.




> Tips and best practices for mentions

e Only mention those you believe will appreciate the mention and are relevant to your post.

Over-mentioning or mentioning without clear purpose can be perceived as spam.

* Target non-competitor brands, products, or people with whom you share common

themes, purposes, or audiences.

e To build new social alliances, search for social network bios that contain keywords related

to your post, and mention those accounts.

Hashtags

Hashtags are words or phrases combined together and preceded by the # symbol. You can use them to
identify content, brands, themes, trends, and campaigns. They're immediately searchable on social

media as soon as you publish, so they can help make your post more discoverable and pull your brand

into trending topics.

Hashtags are clickable, and anyone who clicks on a hashtag or conducts a hashtag search on a social

network sees a page showing all the posts that contain that hashtag.

Here are some of the most common types of hashtags.

Type of hasrltag

Campaign or brand event

Product or service

Niche

Industry, group, or community

Event, holiday, or season

Location

Daily

Acronym

Social responsibility

#MakeoverMySocial, #Digital2021

#handbag, #divebar

#foodblogger, #weddingphotographer

#craftersofinstagram, #LGBTQ

#nationalicecreamday, #blackfriday

#vancouvercraftbeer, #LAcounty

#MondayBlues, #SundayFunday

#TBT, #YOLO

#savetheplanet, #sustainability

> Tips and best practices for hashtags

* [f youuse a trending hashtag, make sure you know why it's trending to avoid

unintentionally associating your brand with something inappropriate.

e Don't use hashtags that are more enticing than the content you're sharing, or you'll risk

losing your audience with a single click.
e Don’tuse hashtags to express a complete thought or point, as you would a sentence. Keep

them brief and catchy.

e Recommendations for the best number of hashtags vary among social networks. For

hashtag recommendations for each social network, see Know your networks.

e You can use more hashtags with Instagram, because Instagram posts often don't include

links. This means that hashtags don’'t compete with links against the character count.



For more great hashtag tips, see How to Use Hashtags: A Quick and Simple Guide for Every
Network.

Visuals

Social media is inherently visual, and visual content provides a critical engagement boost. Statistically,
visual posts get consistently more clicks, shares, and comments than posts with text only.

Try using a mixture of photos, images with text overlay, and videos to enhance the value and visual
appeal of your posts. You don't need to add a visual element to every post, but pay attention to how
images affect audience engagement and adjust your strategy accordingly.

> Tips and best practices for visuals

e Some visual elements that attract attention are people and faces, colorful, sharp, high-
contrast graphics, and video.

e Try overlaying your headline on top of your image for more visibility and interest.

e [f you have your own designers and photographers, use custom art rather than stock
images, which tend to be generic and don’t represent your brand. If you don't have your
own resources, check out our list of Best Free Stock Photo Websites.

® Toensure a professional look and avoid technical hassles, make sure your images and
videos meet the requirements of the social network you're publishing to. For more
information, see Image file requirements and Work with videos.

e [fyou do use text with images, keep it simple and easy to read. Consider including
important text in your caption as well, for accessibility. For more guidelines, see
Facebook’s About Text in Ad Images.

® For accessibility, add alt text (a short description of your image). Hootsuite supports image
alt text in Twitter, Facebook, and LinkedIn. Just select Edit alt text when composing a
post.

* Testyourimages and videos on mobile devices to ensure that your visuals are clear and
oriented properly.

@ Curate and re-purpose existing content

You don’t have to create all your social content from scratch! Your organization and your entire social
media community are excellent content resources. Evaluating your organization’s own content as well
as media from respected external sources can uncover valuable assets. You can then re-purpose or
reshare these assets to help keep your audience engaged with your own brand.

External content

Sharing external posts is an excellent way to provide additional valuable content to your audiences,
build trust as an involved and knowledgeable member of your industry, and help fill gaps in your
content calendar.

Hootsuite Apps are a great way to get started curating external content. Hootsuite offers a variety of
partner integrations that allow you to install and use content curation apps, right in Hootsuite. Browse
or search in Hootsuite Apps to find apps that you already use or that could work for you. Then watch
Top 3 Content Curation Apps in Hootsuite for some quick recommendations.




Of course, Hootsuite Streams is one of the most powerful tools you have for finding fresh external
content. For some great tips on setting up streams to find mentions of your own brand, or to discover

content around emerging themes and popular hashtags related to your brand, be sure to watch How to
Curate Content with Hootsuite Streams.

B4 Watch External Content Curation for Social Media for more suggestions.

> Tips and best practices for sharing third-party content

s Make sure you know your target audience and the type of content that resonates with
them. Adapt future content shares accordingly as you learn more about your followers.

e Show your audience that you respect their time by ensuring that the content you're
sharing provides real value. Only provide useful, quality information and resources.

s Make sure your viewpoint on the content you share is clear. Add an introductory sentence
or two, and demonstrate your expertise in your industry by offering your unique
perspective,

e Build your network and your reputation by letting others know when you share their
content and why you found it valuable. This is a simple way to build relationships that can
benefit your organization in the future.

e Protect your brand by fact-checking content before sharing it.

e ALWAYS link to the original content source and tag their social accounts.

& Fordetailed information and examples about these best practices, see Content Curation:
How to Do It the Right Way.

Internal content

Your own organization can be a trove of content that can add value on your social channels. For
example, how-tos, blog articles, press releases, printed materials, marketing presentations, and
promotions all have the potential to be repurposed as social posts.

Consider breaking long pieces of content, such as brochures, into bite-sized posts. Turn a detailed blog
article into a Top 10 list. Or, reuse parts of a how-to article in the form of a Tips and Tricks post. Track
the performance of this reused content to help you better understand your audience and fine-tune
future content to meet their needs and interests.

B¢ For much more about repurposing internal content, watch Internal Content Curation for
Social Media.

©@ Know your networks

People use different social networks to accomplish different goals, and their behavior can vary
significantly among social platforms. By understanding how people use each social media platform,
you can adapt your strategy to suit their needs and reach more customers.

In this section, you'll learn about the audience profile for each of the most popular social networks, the
type of content that keeps them engaged on those platforms, and some specific best practices for each
network.

Of course, you don't need to use all the social networks. A little research into which social networks
your audience prefers can help you target your efforts and save valuable time.



> Facebook

Facebook users are the largest and most diverse social media audience. In addition to personal
connections, the platform offers access to a wide range of news, entertainment, and special-

interest information.

Because of the vast amount of content exposed on Facebook, users spend considerable time
scrolling, but only a few seconds or less viewing each post. Facebook’s algorithms also have a
large influence on who even sees your posts. In the brief moments you may have to capture the
attention of a user, your content must create an emotional connection or sense of intrigue.

Attention-grabbing tactics include sharing high-quality, eye-catching graphics or video, making
your posts actionable (asking a question or sharing a link), and keeping content concise.
Facebook is an excellent medium for referring users to your website.

Video content is becoming increasingly effective with Facebook users, leading to higher
engagement than posts using photos or graphics. Facebook Live videos are even more effective
at engaging audiences, and Facebook prioritizes this content type in user feeds. To ensure
accessibility (and capture the attention of people who browse Facebook without sound), add
captions to your video. To learn more, see How do | add captions to my Page’s video on
Facebook?

© Tip: If you have enough fresh, quality content for a full social publishing calendar,
consider posting to Facebook up to twice a day (or more if your audience is global).
Users' feeds may be flooded with hundreds of posts a day, so a higher posting
frequency can increase your chances of being seen without concern for spamming
your audience. However, we recommend limiting hashtags to 1-2 per post.

Learn how to publish to Facebook using Hootsuite in Create a Facebook post.

> Instagram

Instagram is a highly visual platform, so any content you share should have a strong visual
element. Bold and colorful photos, high-quality graphics, and short videos are effective at
gaining audience attention.

B¢ Fortips on creating great visuals, watch How to Choose a Subject for your Instagram
Photo.

Because Instagram posts don'tinclude links, they're not as effective as Facebook for driving
website traffic. However, incorporating branded hashtags in Instagram posts can encourage

users to adopt them and help you grow your following organically.

Make regular searches for your hashtag to find user-created content that mentions your brand,
learn about your audience and your business niche, and grow your network. Learn more about
who uses Instagram to drive more meaningful engagement with your brand.



You might use hashtags to let users know your geographic location, join trending themes, or
add personality to your brand. Instagram allows 30 hashtags per post, but maxing them out can

actually hurt your reach. We recommend using only 3-5 hashtags per post.

Because of an algorithm that exposes rotating images in multi-image posts, carousel posts can
be especially effective at driving engagement. If a user doesn’t engage with a carousel post the
first time they see it, Instagram shows them a different image from that post the next time.

Instagram stories are a great way to share a lot of content at once, or alert users to new posts on
your newsfeed, without flooding users’ feeds. And if you're verified on Instagram or your
account has more than 10,000 followers, Instagram allows you to include links within stories, so

you can drive more traffic to your website or other content pages.

© Tip: If you have a large audience, you can publish frequently and experiment with
the time of your posts for global impact. If you're still building your followers list,
you'll want to publish no more than 3-7 times per week, to avoid annoying users by
inundating their feeds.

Learn how to publish to Instagram using Hootsuite in Create an Instagram post and Create an

Instagram story.

£ For more Instagram tips and suggestions, see 20 Instagram Post Ideas to Boost

Engagement and How to make your dog Instagram famous.

> Twitter

Twitter’s audience is accustomed to short, sharp, informative messaging, with relatively equal
focus on news and social content. Twitter posts are limited to 280 characters, ensuring that your
content is appropriately concise. However, you’ll also want to ensure that your message is clear,
and that you balance clarity with a tone that represents your brand’s personality.

Tweets that include video are fast becoming the best-performing Twitter content. As with other
social networks, keep your Twitter videos short, simple, and clear. Twitter recommends
including products and people in video content, and being strategic with logo placement. For
more tips from Twitter, see Data-driven best practices for Twitter Video Ads.

As with Instagram, branded hashtags can be an effective means of increasing visibility. Unlike
Instagram, however, keep hashtags to a minimum (1-2 per post], as they can distract from your
main message and count against your character limit; only use hashtags that are truly relevant

to your brand or message.

In addition to publishing your own content, you can also increase brand awareness and grow
your audience by participating in trending conversations. Sharing ideas, opinions, and insight
into your industry can help you establish yourself as a thought leader. Try the rule of thirds for
tweeting: 1/3 promoting your business, 1/3 sharing personal stories, and 1/3 sharing insights
from experts or influencers.

© Tip: To keep your brand presence active and stay engaged on Twitter, we
recommend publishing 1-2 times a day, and no more than 3-5 times a day.

Learn how to publish to Twitter using Hootsuite in Create a tweet.



*> LinkedIn

LinkedIn is a professional networking platform that should reflect your brand from a business
perspective. This is the platform where you can identify yourself as a thought leader, contribute
to more substantive industry-related conversations, or share content that is meaningful or
motivational on a professional level. It's also where you can grow followers who may become
future partners or employees. Learn more about LinkedIln demographics and statistics.

As with other social media platforms, LinkedIn posts with visual elements have the highest
engagement levels, with video content performing best. Videos hosted directly on Linkedin,
rather than on an external site, are prioritized above other content types by LinkedIn’s
algorithms.

The content you share on LinkedIn should be carefully reviewed to make sure it adheres to your
brand standards. Keep post copy brief, and use formatting options to add bulleted lists and line
breaks, making captions and content easy to read. Consider sharing links to your own research
articles and industry-related blog posts, as well as company-specific news. To solidify your own
reputation as an industry leader, share relevant content published by respected partners or
experts whom you hold in high esteem, or use LinkedIn’s Content Suggestion feature to find

content to share.

Target your audience by using LinkedIn’s audience targeting tool. You can select individuals to
target based on language, location, company size, industry, job function, and more. You can
also target specific audiences more casually by naming them at the beginning of a post, as if
you're talking directly to them.

Q Tip: We recommend publishing to LinkedIn 1-5 times a day, provided you have the
resources to create or share fresh, relevant, and professional content at this pace.
LinkedIn recommends publishing no less frequently than once per month to gain
followers. The optimal number of hashtags is 1-2 per post.

Learn how to publish to LinkedIn using Hootsuite in Create a LinkedIn post.

B¢ For more LinkedIn post guidance, watch Best Practices for Sharing Content on

Linkedln Pages.

> TikTok

TikTok is all about short-form video and having fun. It's the platform to use for experimenting,
taking risks, trying new types of content, and joining the latest trends. The sky's the limit when
creating your own TikTok videos. TikTok's editing tools offer a variety of effects to enhance your
content and make it pop. Try the latest effects, and experiment with the ones that drive the

most engagement for your brand.

Select TikTok’s Search bar to see trending topics, and follow the hashtag #TrendAlert to jump in
early on trends that fit your brand strategy. Stay relevant—don’t join a trend after it peaks!

Q Tip: Intimidated by TikTok? Not to worry! We can help you make sense of it all with
our TikTok Culture Guide.




Influencers are huge on TikTok. They can help expand the reach of your marketing efforts and
give your brand a major bump, so look for ways to incorporate or connect with them. You don't
need a high-profile influencer for successful marketing. Rising stars and micro-influencers
(those with a following of less than 10k) still have dedicated followers, are more affordable to

contract with, and can share your product or services with the right audiences.

Want a free TikTok content strategy? Try user-generated content (UGC), which is video created
by TikTok users. Prioritizing UGC is a great way to quickly build audience loyalty by bringing
authenticity to your brand, because users tend to put more trust in brands that feature real
people. Generate UGC by encouraging followers to tag you in their posts and use your hashtags.
If real people love your brand and are willing to promote it without compensation, you've won
the Internet. Always give credit for any user-created content that you repost or respond to using
duets or stitching.

Finally, don’t forget to tune in to audio, which is critical to your success on TikTok. According to
TikTok, “When brands feature songs that TikTokers like in their videos, 68% of users say they

remember the brand better” and “58% say they feel a stronger connection to the brand.”

Q Tip: Hashtags have a major impact on the success of TikTok campaigns, so make
sure you have a solid hashtag strategy. Incorporate your own branded hashtags, as
well as any trending hashtags that fit your brand, but be sure to keep them up to
date. TikTok recommends 2-3 hashtags per post.

Learn how to publish to TikTok using Hootsuite in Create a TikTok video.

For more TikTok content guidance, check out How to Create a Successful TikTok Marketing

Strategy.
n Facebook Instagram W Twitter LinkedIn Q TikTok
Captions 1-80 138-150 71-100 25 words 300
characters characters characters characters
Hashtags 1-2 3-5 1-2 1-2 2-3
Post 1-2 per day 3-T per week 1-2 per day 1-5 per day 1-4 per day
frequency

For detailed guidance on how often to publish for each network, see How Often to Post to Social Media.

But WHAT should | publish?

Variety is key to keeping your audience interested and engaged. Different post types can achieve
different goals, so we recommend planning content according to four content pillars: educate,
entertain, inspire, and promote.



Educate Educational content should spark curiosity and help readers gain knowledge.
Examples of this format include tips, FAQs, Top 10 lists (use any number), and Did
you know? questions. This content can be about your brand or just relevant to
your brand and your audience.

Entertaining content should be intriguing to your audience, as well as quick and
punchy. “Entertaining” doesn’'t mean you have to be funny (although humoris a
great technique when done well). Examples of entertaining content include
unusual stories, behind-the-scenes perspectives, and before-and-after posts.

Inspiring content should be especially positive or memorable. It should have an
emotional impact and drive a user’s desire to take action or alter their perspective.
Examples include people-focused stories, and stories about social responsibility
or community involvement.

Promotional content is about encouraging your audience to take the next step. Be
sure to tell people what you want them to do with a call to action. Examples
include shop now, enter our contest, see the link in our bio, and leave a
comment.

When you know what your content should do, you can begin planning what and when to publish. Use
the four content pillars to mix up your content and ensure variety while maintaining your brand voice
and facilitating engagement.

To learn how to visualize, share, and manage a calendar of balanced social content in Hootsuite, see

Manage your content calendar. For a handy content planning template, download Hootsuite’s free

Social Media Content Calendar.

The content possibilities are endless, but you can use the following list as a starting point for your own
content brainstorming. See example and more ideas in Creative Social Media Content Ideas You Should

Try.

> Blog posts

If your company has a great blog that's regularly updated, re-purposing posts for social media is
an easy way to drive traffic to your brand and keep your audience engaged and informed.

Hootsuite b
321,245 followers
mo - @

Marnings, lunch or evenings? When is the best time to post to Insta?

[y
The Best Time to Post on Instagram in 2021, According to Experts

blog.hootsuite.com - 7 min read




> Events

Social media is a great place to promote your company’s events, like workshops, webinars, and
online chats. Sharing events can be an effective way to generate excitement, engage with your
audience, extend reach, and increase turnout.

Hootsuite £ @hootsuite - Jun 21
Join us on June 30th at 12pm EST / 5pm BST for our first ever Spaces

chat!

We'll be joined by @MattNavarra to discuss the social platforms that
social marketers are considering in 2021.

Wed, Jun 30 at 9:00 AM - Hootsuite
Hot or Not? New Social Platforms in 2021

with guest Matt Navarra.

Set reminder

> Company news

Share exciting news, such as an industry award, a milestone number of customers, or an
important hire. Make sure to keep it fun and engaging with a GIF, video, or graphic.

> Industry data

If your company gathers original data about your industry, like Hootsuite’s Digital Reports, share
it on social media to reinforce your leadership and competitive advantage. You can also share
relevant news, articles, statistics, and research from other industry leaders.

Hootsuite @
June 20 at 12:15PM - @

Psst..we've cracked the code &

We discovered what'’s on trend this quarter so you can stay up to
date with all things social ¢2 Gain access to thousands of insights in
our #Digital2021 report here: http://ow.ly/IQD950FdKtU

(0. Statshot

Di ltal
o -

HOOTSUITE.COM
Digital 2021 Report (April Update)

Get hundreds of brand new stats on key digital channels and onli...



> Company culture

Showcasing real people who work at your company and spotlighting your company culture can
help you build trust and a personal connection with your audience. Highlight employees
through interviews or guest posts, or showcase workplace attributes that reveal the human side

of your company with “behind-the-scenes” looks.

@ Tip: Another way to enable your employees to be a voice for your company is
through the Hootsuite Amplify employee advocacy tool. Learn more at Get started

with Amplify for admins.

Hootsuite
321.243 follower

We're closing our (virtual) doors for a full week in July 2021.

It's one of the biggest in a series of steps we're taking to better support the
mental health of our employees.

The pandemic made us realize just how important our employees’ mental health

is. S0 we're making big moves to give them the support they need.

Discover all of our new employee mental wellness initiatives here:
http://ow.ly/TBGSS0EXcCA

Q Hootsuite O

Mental health matters. That's why we're happy to share

that all Hootsuite employees will be taking a paid, one-
week off in July. This is separate from allocated vacation
time and is to disconnect and focus on health and

wellness

» Product photos

Try getting creative with fun and new ways to photograph your product. Show products or
services being used, play with backgrounds, or group them in a new way. Use visuals that stand

out while still blending with your brand.



> Live videos

Video posts are great, but live videos can result in even higher user engagement. Consider
hosting live videos on Facebook Live or Twitter Live for launch events, product previews, and

demonstrations.

» Questions

Get your followers talking and engaging with you and each other by asking a question—one that
can’t be answered with a yes or no. These could be just for fun, related to current events in your
industry, or used to gather opinions about new products or features. Share some of the

responses in subsequent posts!

° hootsuite © :

INTERNATIONAL WOMEN'S DAY

inspires
you?

Letus know
inthe comments

Qv - R

304 likes

hootsuite At Hootsuite, we are lucky to have so many
inspirational wormen creating a positive impact in our
organization around the world

In honaur of International Women's Day, we asked our
Owls to nominate the inspirational women they work
with at Hootsuite for a special shout-out W

Swipe through to read some of the nominations &
#IWD2021 #ChooseToChallenge #Hootsuitelife

> Graphics

Infographics are excellent attention grabbers that can serve a variety of purposes; you might
create them as step-by-step guides, to illustrate market research, or to highlight sales results.
Or, perhaps you have website or blog graphics that are perfect for the post you're planning. For
vertical graphics like infographics, try Pinterest for its vertical-friendly format, or divide

infographics into multiple images and publish them in an Instagram carousel post.

OnlyZ_E'-:-
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> Job listings

If your company or team has job openings, let your social followers know! People who are
already interested in your brand might be interested in working for your company or know

someone who is.



> Contests

Hosting contests and giveaways on social media is great for promoting new products or
services, rewarding followers, and gaining new followers. Encourage engagement with your
brand and expand your reach by requiring a comment or share to participate. Here are some
ideas! Be sure to keep it simple, have clearly defined rules, and follow legal requirements. Learn
more by reading How to Run a Successful Facebook Contest: Ideas, Tips, and Examples.

Hootsuite @
<

Small businesses, you work hard - and it's time for a BIG payoff. Win
$10,000+ worth of prizes and a social makeover led by biz experts

Contest opens May 17, mark your calendars "T* #MakeoverMySocia

For Small Business

&
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> Testimonials

If you have fans or customers who’ve shared reviews or kind words on social media, you can
strengthen loyalty and grow your audience by asking them if you can re-publish it (with credit)
to your own social accounts. On Twitter, simply retweet to share posts that discuss your
company in a positive light. On Facebook, you can share any public posts on your Page with a
link.

> Influencer content

If you identify a social media influencer whose brand aligns well with yours, look into
developing a partnership with them. They can produce content that is shared on their social
accounts as well as yours, creating the potential to significantly expand your audience reach.

> Partner promotion

Build relationships and expand your network and audience by sharing a shout-out about a
partner you work with. Chances are, they'll reciprocate.

Hootsuite & @hootsuite - Jun 20
This #V i igeeDay » , we are proud to be joining forces with

WitnessChange_ to support 1000 Dreams, a storytelling project that
seeks to change the narrative of the refugee experience. Read their
powerful stories here: 1000dreamsproject.cor
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> Tips and tricks

Consider converting some of your best product advice, common FAQs, or top-performing
content into a short list of tips. You could publish a tip per day, a top 10-style list in article form,
video tips, or perhaps a weekly feature with its own branded name. Short videos are also a great

format for tips and tricks.

Hootsuite &

June 13 at 1215 PM - @

Engagement tips that ACTUALLY wark

i

BLOG HOOTSUITE.COM
22 Simple Ways to Increase Instagram Engagement (Free
Calculator)

> Quotes

If your post links to external content that includes a compelling or inspiring quote, use the quote
as the body of your post to entice the reader to read more, and perhaps even format the quote
as a graphic. Quotes can be especially powerful when they come from a known expert, celebrity,

or industry leader.

Hootsuite & @hootsuite - May 19
“If you can't measure it, don't do it" - @rygins when discussing the
importance of tracking and success measurement. #SocialTrends2021

Publish at the “right” time

Questions about what and where to publish are usually followed by, “When should | publish?” The
answer is complicated because audiences and algorithms vary among social networks and industries.
Fortunately, Hootsuite Analytics can take much of the guesswork out of your strategy.

The Best times to publish view in Analytics uses your previous 30 days’ posts to provide suggestions
for the best times to publish. These suggestions are based on your goals, such as brand awareness,
engagement, or traffic. You'll get suggestions for publishing to your Facebook Pages, Twitter accounts,
Instagram Business accounts, LinkedIn Pages, and LinkedIn profiles. Learn more at Discover the best

times to post.
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© How we calcvtate your sugpestions

e
a2 Getmore eyes on your content
U £ Getting your coment im front of your sudience at the right Smes is key to becoming el known brand. Find
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Best days and times to publish

Based on your post impressions in the last 30 days, we suggest put]

Thursday @ 03:00

201 impressions.

[*) schedule for Thu, Jul 21

@oys. we suggest publshing on

Thursday @ Wednesday @ Monday @
03:00 02:00 04:00

201 crenon 185 prvicm 167 impwesem

™) Sehedule for The, Jui 21 [ Schedule for Wed, Jul 20 %) Schadute for Mon, Jut 18

To learn about publishing on each social network and fine-tune your timing strategy, read The Best
Time to Post on Facebook, Instagram, Twitter, and LinkedIn and When Is the Best Time to Post on
TikTok?

When your timing strategy is established, consider developing a content calendar to plan and stay
organized. Then, use Hootsuite to help you schedule your posts. To learn more, see:

e Schedule a post
e Schedule posts at recommended times
e Bulk schedule your posts

e Manage your content calendar

&4 Training: Hootsuite offers group training to Business and Enterprise plan customers. Sign
up for Live Product Training and learn how to build success with Hootsuite.

aE Learn more

e Guide to Social Media Content Creation
e Practice social listening and engagement with Streams
e Maximize your social reach through employee advocacy

8.l Training and certification
Learn advanced skills—and get certified—by signing up for a
Hootsuite Academy course in social marketing, social advertising,

or advanced social media strategy:

e Hootsuite's Social Media Bootcamp

o Best practices for social video

e Social marketing certification
e Advanced social advertising

e Advanced social media strategy




